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ABOUT SCDM

SCDM is a non-pro•t professional society founded in 
1994 to advance excellence in the management of 
clinical data.

SCDM is the largest professional organization of 
clinical data managers, with over 2,300 clinical data 
management professionals. Membership consists 
of professionals in: pharmaceutical companies, 
biotechnology and medical device •rms, Clinical 
Research Organizations, software and hardware 
vendors, academia, consulting •rms and more. All 
top pharmaceutical companies are represented with 
membership not only in the United States, but across 
the globe. The common thread binding these individuals 
together is a commitment to promoting quality and 
excellence in the clinical data management profession.

SCDM advances the discipline through offerings such 
as the Certi•ed Clinical Data Manager (CCDM) 
program, the Good Clinical Data Management 
Practices (GCDMP), discipline speci•c publications 
both online and printed, and numerous educational 
opportunities, both online and face to face.

There is no other organization that can provide access 
to the vast number of clinical data management 
professionals as SCDM can. Whether you are recruiting 
CDM professionals, provide outsourcing services or 
marketing the industry’s newest technology, there is no 
better place to put your advertising dollar to work than 
with SCDM.
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INVITATION TO PARTICIPATE

Dear Industry Representative:

On behalf of the Society for Clinical Data Management, I would like to thank all of our 2008 
sponsors and exhibitors.  Without your continued support the SCDM Annual Conference, 
would not be such a success, year after year.  

Looking ahead SCDM is already gearing up for the 2009 Annual Conference which will take 
place, October 4-7, 2009 in Seattle, WA, at the Westin Seattle.  We invite you to participate 
in what promises to be another extremely successful conference.  With support of our 
sponsors, exhibitors and presenters, SCDM’s Annual Conference developed into the premier 

professional development conference for the clinical data management industry.  

With over 600 attendees from the •eld of clinical data management in the United States and around the globe, 
our meeting offers your organization the opportunity to present your products and services to industry leaders and 
decision makers.

Please take the opportunity to review the exciting offerings that we have made available for 2009 and remember 
that there are early registration incentives that expire November 30, 2009.  We hope to see you in Seattle for 2009.

Sincerely,

Linda M. Talley, CCDM
2009 Chair of the SCDM Board of Trustees
Manager-Data Sciences and Solutions
Eli Lilly and Company

2009 ANNUAL CONFERENCE INFORMATION

DATES
October 4-7, 2009

HOTEL AND LOCATION   
Westin Seattle
1900 Fifth Avenue
Seattle, WA
tel. 206-728-2007
www.starwoodhotels.com/westin

FALL CONFERENCE TARGET AUDIENCE
This conference will bene•t those in the •elds of clinical 
data management, clinical information technology, 
regulatory, systems validation, biostatistics, and industry 
service providers. Recent years have seen conference 
attendance grow to over 600 attendees.
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SPONSORSHIP & EXHIBITING AT-A-GLANCE

DIAMOND LEVEL SPONSORSHIP - $15,000  LIMIT ONE (1)

Receive all items below:

Opening Reception in Exhibit Hall

GCDMP on Jump Drive

!

!

Logo on Hotel Key Cards (for the entire conference)!

PLATINUM LEVEL SPONSORSHIP - $12,000

Your choice of event or item sponsorship from the following list:

Conference Bags

Conference Notebooks

Water Bottles

!

!

!

Cyber Café 

Syllabus on USB jump drive 

Conference Badge Holders/Lanyards

!

!

!

GOLD LEVEL SPONSORSHIP - $10,000

Your choice of event or item sponsorship from the following list:

Dessert Reception

Logo on all Conference Signs

USB Four Port Hub

Data Driven Award Reception

!

!

!

!

Preparing for the CCDM Exam Breakfast

CCDM Education Lab

Audience Response Evaluation System

Education Web Portal Lab

!

!

!

!

SILVER LEVEL SPONSORSHIP - $7,000

Your choice of event or item sponsorship from the following list:

Pre-Conference Tutorials
Saturday
Sunday

Monday, Tuesday or Wednesday Continental 
Breakfast

!
!
!

!

Monday Box Lunch in Exhibit Hall

Tuesday Box Lunch in Exhibit Hall

!

!

BRONZE LEVEL SPONSORSHIP - $3,000

Your choice of event or item sponsorship from the following list:

 Morning Break (choose one of three)!  Afternoon Break (choose one of two)!

EXHIBITOR OR LEVEL SPONSORSHIP - $2,600 

(Before November 30, 2008*) / $2,800 (after November 30, 2008)
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SPONSORSHIP & EXHIBITING AT-A-GLANCE

LIST OF BENEFITS

SPONSORSHIP LEVELS

 
Diamond

 
Platinum

 
Gold

 
Silver

 
Bronze

 
Exhibitor

Number of complimentary 
full-conference registrations 
(includes access to all sessions, 
all meals and all networking 
receptions)

4 4 3 3 0 2

Verbal recognition by SCDM 
Conference Co-Chairs during 
Business Meeting

x x x x  

One piece of corporate literature 
to be placed in the conference 
bag

x x x x x  

First opportunity to sponsor the 
same event or item for 2010 
conference in Minneapolis, MN

x x x x  

Slide in the pre-session Power 
Point presentation

x x x x x

Corporate logo and link on  
www.scdm.org

x x x x x

One 8’ x 10’ booth x x x x x 

Priority Booth Selection x x x x NA
* for exhibitors 
registering 
before 
11/30/2008

Corporate logo on all exhibit hall 
promotional materials

x x x x  x

Opportunity to send additional 
representatives at the member 
rate

x x x x

10% off advertising in the  
Final Program

x x x x x x

Sponsor Ribbon x x x x x
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SPONSORSHIP OPPORTUNITY OPTIONS

DIAMOND LEVEL SPONSORSHIP - $15,000  LIMIT ONE (1)

Opening Reception in Exhibit Hall
Sunday evening’s reception is held in the Exhibit Hall and open to all conference participants. The reception will be 
held from 6:30 p.m. – 8:00 p.m. 
Sponsor Recognition: The sponsor’s name and logo will appear on conference signage.

GCDMP on Jump Drive
The latest version of the Good Clinical Data Management Practice (GCDMP) Manual loaded onto a jump drive with 
your splash page as the opening document.

Hotel Key Cards
Your organization’s logo on the hotel key cards used by every attendee and all hotel guests, for the 2009 SCDM 
Annual Conference.

PLATINUM LEVEL SPONSORSHIP - $12,000

Conference Bags 
Each delegate will receive a conference bag at the on-site registration. These bags are designed to be sturdy and 
large enough for delegates to store and carry conference publications throughout the week. The bag will feature 
both the sponsor and SCDM logo.
Sponsor Recognition: The sponsor’s logo will be printed on the bag. 

Conference Notebooks
A notebook with sponsor identi•cation will be inserted into each delegate’s conference bag. The sponsor’s name 
and logo will be printed on the notebook. The notebook will also carry the conference theme, dates, and SCDM 
logo.
Sponsor Recognition: The sponsor’s name and logo and the SCDM logo printed on the notebook. 

Water Bottles
A water bottle with sponsor identi•cation may be attached to each delegate’s conference bag.
Sponsor Recognition: The sponsor’s name and logo will be printed on the water bottle.

Conference Badge Holders/Lanyards
Every conference participant, exhibitor guest and staff member will display a name badge each day throughout the 
week to verify their conference authorization. Wallets holding the badges will feature the sponsor’s logo.
Sponsor Recognition: The sponsor’s logo will appear on the lanyard.

Conference Syllabus on USB Jump Drive
All session presentations at the Conference will be placed on a USB Jump Drive. The USB Jump Drive will be 
placed in all participant registration bags.
Sponsor Recognition: The sponsor’s name and logo will appear on the USB Jump Drive.

Cyber Café
Computer stations for conference attendee use.
Sponsor Recognition: Signage and wallpaper and screen savers on lab computers.
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GOLD LEVEL SPONSORSHIP - $10,000

Conference Signs
Each conference event and each educational session will be identi•ed with a sign that will either be displayed 
outside of the meeting room or strategically placed within the room of an event.  The SCDM administrative of•ce will 
administer the design and placement of the signs.
Sponsor Recognition:  The sponsor’s logo will be printed on each sign. 

Data Driven Award Networking Reception
This exciting reception is open to all conference attendees.
Sponsor Recognition: The sponsor’s name and logo will appear on conference signage and promotional materials 
and emails.

Education Web Portal Lab
Computer learning lab for conference participants to explore the new feature on the SCDM web portal and complete 
CEU assessments associated with conference sessions. 
Sponsor Recognition: Signage and wallpaper and screen savers on lab computers.

USB Port Hub
A USB Port Hub with sponsor identi•cation will be inserted into each delegate’s conference bag. 
Sponsor Recognition: The sponsor’s logo will be printed on the USB Port Hub.

Dessert Reception in Exhibit Hall
Sponsor Recognition: The sponsor’s name and logo will appear on conference signage.

Audience Response System
Individual electronic capture of session evaluations and assessments.
Sponsor Recognition: Signage and wallpaper and screen savers on lab computers.

Preparing for the CCDM Exam Breakfast
A working breakfast covering test taking strategies, preparation resources, what to expect the day of the exam at 
the testing center and more (two sessions).
Sponsor Recognition:  The sponsor’s logo will be printed on signage and table tents. 

SILVER LEVEL SPONSORSHIP - $7,000

Pre-Conference Tutorials 
The 2009 pre-conference tutorial sessions will include workshops designed for professionals within the •eld of 
Clinical Data Management and are recommended courses for those seeking to receive their CCDM designation.
Sponsor Recognition: The sponsor’s name and logo will appear on conference signage.

Monday, Tuesday or Wednesday Continental Breakfast 
A continental breakfast will be provided for delegates prior to the start of each day’s events. All conference 
attendees are invited to partake of the continental breakfast daily.
Sponsor Recognition: The sponsor’s name and logo will appear on conference signage.

Monday & Tuesday Box Lunch in Exhibit Hall
Box Lunches are open to all conference participants and will take place in the exhibit hall. Sponsor will be able to 
place a sticker on each box.
Sponsor Recognition: The sponsor’s name and logo will appear on the box lunch.

SPONSORSHIP OPPORTUNITY OPTIONS – CONTINUED
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BRONZE LEVEL SPONSORSHIP - $2,000

Conference Morning or Afternoon Refreshment Breaks 
One 30 minute refreshment break will be offered each morning and afternoon during the run of the conference. 
During this time, delegates may relax and enjoy refreshments before continuing their full day of meetings. Support 
of a refreshment break can be arranged on a daily or run of the conference basis. 
Sponsor Recognition: The sponsor’s name and logo will appear on conference signage.

EXHIBITOR SPONSORSHIP LEVEL - $2,600* 

(Before November 30, 2008*) / $2,800 (after November 30, 2008 )

All exhibitor booths include:

 Two complimentary registrations with access to all sessions and food functions

 Additional attendees at member registration rate

 8’ x 10’ draped booth 

 One 6’ draped table

 Two side chairs

 One wastebasket

 An identi•cation sign listing company name 

 24-hour security service during installation and dismantlement hours, as well as after-hours security for the 
duration of the exhibition.

Freeman Decorating Services has been named the of•cial service contractor for the SCDM Conference. Freeman 
has been appointed to ensure the orderly and ef•cient installation and removal of the overall exhibition. Freeman 
will provide and assure the distribution of labor to all exhibitors according to need, see that the proper type and 
limits of insurance are in force and avoid any con!ict with local union and/or facility regulations and requirements. 
Freeman will staff and maintain an on-call, off-site service desk during the exhibition. Furniture, decorative signs, 
labor and other services will be available at the Freeman service desk during exhibit move-in on Sunday, October 4, 
2009.

!

!

!

!

!

!

!

!

SPONSORSHIP OPPORTUNITY OPTIONS – CONTINUED

* Exhibitors who reserve their space by November 30, 2008 will select their booths prior to exhibitors 
registering after November 30, 2008.



2009 SPONSORSHIP OPPORTUNITIES BROCHURE & CONFERENCE EXHIBITOR PROSPECTUS9

By applying for exhibit space, exhibitors agree to abide by the following regulations:

Each exhibitor is responsible for compliance with 
the Americans with Disabilities Act (ADA) within its 
booth and assigned space.

Attire of exhibit personnel should be consistent with 
the business casual atmosphere of the convention 
(i.e., polo or blouse with khaki pants is acceptable).

Only SCDM-sponsored decals, pins, and ribbons 
may be af•xed to delegate or exhibitor badge 
holders.

Demonstrations by exhibitors may not interfere 
with normal traf•c "ow nor infringe on neighboring 
exhibits. Demonstrations will not be permitted 
outside of the exhibitor’s assigned booth space. Any 
demonstrations must be pre-approved by SCDM.

Canvassing or distribution of advertising material 
by an exhibitor will not be permitted outside of the 
exhibitor’s booth space. Canvassing or marketing 
of any products or services in any part of the exhibit 
hall or meeting rooms by anyone representing a 
non-exhibiting •rm is strictly prohibited. 

SCDM must be noti•ed of an exhibitor’s intent to 
distribute food or beverage items in the exhibit hall. 
All such items must be approved by SCDM and 
ordered directly from the Westin Seattle. Exhibitors 
are not permitted to bring in outside food or 
beverages.

!

!

!

!

!

!

EXHIBITOR RULES & REGULATIONS

Subletting of exhibit space is not permitted. Sharing 
of exhibit space is not permitted unless it is within 
divisions of the same company. Any space sharing 
must be pre-approved by SCDM.

SCDM reserves the right to reject any exhibit 
application submitted; to reject, prohibit, restrict, 
or otherwise require modi•cation of any exhibit for 
any reason; and to evict or bar any exhibitor whose 
conduct or materials are objectionable to SCDM for 
any reason. 

Exhibitors will not af•x, nail, or otherwise attach 
anything to the walls, doors, "oors, or columns of 
the exhibit hall except where a nail strip is provided.

All illuminated displays and other equipment 
requiring electrical current must conform to local 
electrical codes. All extension cords must be 3-wire 
grounded and U.L. approved. More information on 
the speci•c requirements for electrical equipment 
will be included in the exhibitor service kit.

Exhibitors are required to conform to all local labor 
regulations in the installation and dismantlement of 
their booth and exhibit •xtures. More information 
on the speci•c labor regulations in effect will be 
included in the exhibitor service kit.

SCDM must be noti•ed of any off-site events 
scheduled by exhibitors or sponsors. Scheduling of 
off-site events that compete with SCDM scheduled 
events is prohibited.

!

!

!

!

!

!



SOCIETY FOR CLINICAL DATA MANAGEMENT10

Payment
All payments must be made in U.S. dollars (USD) only. 
Company checks will be accepted only if drawn on a 
U.S. bank. Credit card payments, money orders and 
direct wire transfers in USD are also acceptable. If 
sending payment by wire transfer, please contact the 
SCDM Administrative of•ce at info@scdm.org for further 
information.

Payment for Patron and Exhibiting Patrons
Payment in full is due with the completed application 
for Patron and Exhibiting Patron sponsorship. The early 
registration exhibitor rate deadline is November 30, 
2008. Exhibitor application deadline is June 30, 2009.

Sponsorship Payment
Payment is due in full upon registration.

Additional Attendees
Complimentary registrations are included with all 
sponsorship levels with the exception of the Bronze 
Level (please refer to page •ve for details). Exhibit 
only passes are available at no charge, however these 
passes do not include any of the social functions, 
Monday dinner, Monday and Tuesday box lunch. 
Additional representatives will be charged the member 
conference registration rate. Registration rate includes 
access to all sessions, food and networking functions. 
There can be a maximum of four (4) representatives 
per 8’ x 10’ booth. Please note that SCDM does not sell 
“booth only” passes. 

Assignment of Exhibit Space
Space assignments will be made beginning in August 
2009. Exhibitors select their space via an online 
selection form. SCDM reserves the right to move 
any exhibitor to another booth. Noti•cation of space 
assignments will be communicated to all exhibitors by 
Friday, August 21, 2009.

Cancellation Policy 
If an exhibitor wishes to cancel or reduce exhibit space 
after assignment has been made, written noti•cation 
must be sent to the SCDM Administrative Of•ce. A 
refund minus a processing charge of $300 USD will be 
granted if a cancellation is received by July 31, 2009. 
No refunds will be given if cancellation is made after 
July 31, 2009.

Letter of Agreement
Upon receipt of the Sponsorship application and 
deposit, SCDM will follow up with an invoice for the 
balance due and a Letter of Agreement to be signed by 
the company representative who will be responsible for 
ful•llment of sponsorship.

SPONSORSHIP & EXHIBITOR CONTRACT INFORMATION 
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SCDM Annual Conference Final Program
Sponsors receive 10% off advertising in SCDM’s 
Annual Conference Final Program. The Final Program 
is a comprehensive guide to all activities offered at the 
Annual Conference and is distributed to all attendees.

$1,495 7 x 10”  Full-page, non-bleed

$745 7 x 4 ¾”  ½ page horizontal, non-bleed

$745  3 ¼ x 10”  ½ page vertical, non-bleed

$495  3 ¼ x 4 ¾  ¼ page, non-bleed

Ad Requirements
Photos/images MUST be high resolution and 
received in the •le size you wish to have it printed: 
600 dpi or higher for black and white, 300 dpi or 
higher for color/grayscale. 

Acceptable •le formats include AI, EPS, and high 
resolution PDF, PSD, JPEG, and/or TIFF.

All ads must be pre-paid. 

Publisher is not liable for advertisement printed from 
faulty ad materials. Advertiser agrees to hold SCDM 
harmless from any and all claims or suits arising out 
of publication on any of his/her advertising. SCDM 
assumes no liability, including but not limited to 
compensatory or consequential damages, for any 
errors or omissions in connection with any ad. 

SCDM does not guarantee placement in speci•c 
locations.

SCDM reserves the right to refuse or pull ads for 
space or content.

For more information, please contact SCDM at (414) 
226-0362 or by email at info@scdm.org. All reservations 
and artwork for the Conference Final Program are due 
by July 31, 2009.

!

!

!

!

!

!

CONFERENCE ADVERTISING OPPORTUNITIES

Employment and Event Postings
A bulletin board will be available at the SCDM Annual 
Conference to post open positions free of charge. To 
post an opportunity, the sponsoring company must 
provide their listing on 8 ½” x 11” company letterheads, 
one posting per page.  Please also provide 10 additional 
copies to the SCDM registration desk for conference 
attendee reference.

Additionally, SCDM also has opportunities to advertise 
Employment and Event Postings on its website.

Buy 20 Job Postings and receive 3 postings with link 
and brief description in Data Connections.

Buy 10 Job Postings and receive 2 postings with link 
and brief description in Data Connections.

Buy 5 Job Postings and receive 1 posting with link 
and brief description in Data Connections.

For more information, please go to http://www.scdm.
org/employment/

!

!

!
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A special advertising rate is being offered to only SCDM Conference Exhibitors and Sponsors to advertise in  
Data Basics and Data Connections.

Data Basics SCDM’s quarterly printed journal is distributed to all SCDM members.

Receive an additional 15% off regular advertising rates when you advertise in four consecutive issues.

Receive an additional 10% off regular advertising rates when you advertise in three consecutive issues.

Receive an additional 5% off regular advertising rates when you advertise in two consecutive issues.

ADDITIONAL ADVERTISING OPPORTUNITIES

Ad Rates

X1 X2 X3 X4

Full Page $1,064 each $1,008 each $960 each $906 each 

Half Page $740 each $700 each $670 each $630 each 

Quarter Page $450 each $425 each $402 each $378 each 

Data Connections SCDM’s electronic newsletter is e-mailed monthly to all members.

Receive an additional 15% off when you advertise in 12 consecutive issues.

Receive an additional 10% off when you advertise in six consecutive issues.

Receive an additional 5% off when you advertise in three consecutive issues.

The costs for electronic distribution of an individual link to a web site, including a brief description of the company 
and services (six lines maximum), as advertisement to the membership via the Data Connections are as follows:

Ad Rates

X1 X3 X6 X12

$299 each $284 each $268 each $252 each 
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2009 CONFERENCE SPONSORSHIP APPLICATION & CONTRACT TO EXHIBIT

Apply online at www.scdm.org

Diamond, Platinum, Gold, Silver, Bronze and Exhibitor Level Sponsors have the opportunity to exhibit at the  
2009 Annual Conference. Please submit this completed application no later than Friday, June 30, 2009.

Company Information (Please type or print legibly.)

*Company Name:  ___________________________________________________________________________

*Web Site URL:  ____________________________________________________________________________

*Product/Service Offered:  _____________________________________________________________________

Contact Person:  ____________________________________________________________________________

Title:  __________________________________  E-mail Address:  ____________________________________

Mailing Address:  ____________________________________________________________________________

City:  _________________________________________ State:  _____________ Zip code:  ________________

Phone Number: ( )  ______________________________ Fax Number: ( )  ______________________________

Billing Address & Contact person (if different than above)  ____________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

Complimentary Registrants & Sponsorship Level

SPONSOR  
LEVEL

EVENT OR  
ITEM CHOICE

REGISTRANTS

#1 #2 #3 #4 #5

Diamond

Platinum

Gold

Silver

Bronze

Exhibitor

Payment Method
Check, payable to: Society for Clinical Data Management

Credit Card:     American Express     MasterCard     VISA       Check     Wire Transfer

Card Number:  _______________________________________________ Expiration Date  _________________

Name on Card:  _____________________________________________________________________________

Signature:  _________________________________________________________________________________

Product/Company Description (please limit to 50 words)  _____________________________________________   
__________________________________________________________________________________________   
__________________________________________________________________________________________   
__________________________________________________________________________________________
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Booth Preference
An exhibit hall "oor plan will be sent to con•rmed exhibitors separately. Exhibit booth placement will be assigned by 
priority based on sponsorship, followed by selection by non-sponsoring exhibitors who register prior to November 
30, 2008, followed by non-sponsoring exhibitors who register after that date. An e-mail will be sent simultaneously 
to the contact names on the application, who will then select on a •rst-come, •rst-served basis via an interactive, 
real-time web-based interface. SCDM reserves the right to reassign booth space. *Note: Exhibitors will be consulted 
if this is necessary.

Company Listing and Exhibit Description due June 30, 2009.

Sponsor Logos
Sponsor logos and company descriptions are due upon registration. Photos/images should be high resolution and 
received in the •le size you wish to have it printed, i.e., 600 dpi or higher for black and white, 300 dpi or higher for 
color/grayscale.

Acceptable •le formats include AI, EPS, and high resolution JPEG or TIFF.

Exhibitor Disclaimer
The exhibitor assumes full responsibility and liability for losses, damages, and claims arising out of injury or damage 
to the exhibitor’s displays, equipment and other property brought upon the premises of the exhibit facility and shall 
indemnify and hold harmless the Society for Clinical Data Management, the Westin Seattle and Freeman Show 
Services. In addition, the exhibitor acknowledges that it is the sole responsibility of the exhibitor to obtain business 
interruption and property damage insurance covering such losses by the exhibitor.

I have read and understand the SCDM 2009 Exhibitor policies and regulations noted throughout.

Name: (print)  _______________________________________________________________________________

Signature:  ________________________________________________________  Date:  __________________

  I am interested in placing an ad in the Conference Final Program

Return form to: 
SCDM • 555 E. Wells St. • Suite 1100 • Milwaukee, WI 53202-3823 • Fax (414) 276-3349

Or register online at www.scdm.org

Early Registration Deadline: November 30, 2008
Application Deadline: June 30, 2009

2009 CONFERENCE SPONSORSHIP APPLICATION & CONTRACT TO EXHIBIT
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Aeroteck Scienti•c

Akaza Research

Allergan

Almac Clinical Technologies

Applied Clinical Trials

BLCProLLC

CDISC

Clinforce

Clinlabs

Clinpage

Clinphone

ClinPlus

CLINSIGHT CORP.

Clinsys Clinical Research Inc.

Cmed Inc.

CRF Inc.

CSS Informatics

DataFlux

DATATRAK

Datatrial Limited

DIA

DSG, Inc.

Eliassen Group

eResearchTechnology, Inc.

etrials Worldwide

Formedix

i3 Statprobe

ICD Global

ICON Clinical Research

Imperial Clinical Research Services, Inc.

KAI Research

Kendle

Kestrel Consultants

Kforce Clinical Research

LAXAI

2008 CONFERENCE EXHIBITORS

Maaguzi, LLC

Majaro InfoSystems

MedFocus LLC

Medidata Solutions

MedNet Solutions

Nextrials

OmniComm Systems, Inc.

Paragon Biomedical

PAREXEL International

Pharmanet

PharmaVoice

Phase Forward

Phoenix Data Systems

PHT Corporation

Placemart Personnel Service

PPD

Premier Research Group

Quintiles

RPS, Inc.

SAS

SCDM

Smith Hanley

StatWorks, Inc.

Strata

The Cambridge Group Ltd

ThesIS (Thesaurus Information and Strategies, Inc.) 

TrialStat

Uppsala Monitoring Centre

WESTAT

Xtrials Research Services



November 30, 2008 Early Exhibitor Deadline

April 11, 2009   Sponsorship Application for Preliminary Program 
Deadline

June 30, 2009  Exhibitor and Sponsorship Application Deadline

July 18, 2009  Early Conference Registration Deadline 
    Final Payment due for Platinum and Gold 

Sponsors

August 14, 2009   Exhibitor Booth Selection & Exhibitor Service Kits 
E-mailed

August 29, 2009  Exhibitor Cancellation Deadline

September 4, 2009 Westin Seattle Room Block Cut-Off

September 11, 2009 Conference Registration Deadline 
   (Late fees apply after this date)

September 11, 2009 Pre-Registration Deadline 
   (Register on-site after this date)

October 4-7, 2009 2009 SCDM Conference

2009 CONFERENCE DATES TO REMEMBER

FUTURE  
DATES AND  
LOCATIONS

2009 LEADERSHIP 
FORUM
March 15-17, 2009

Marriott Nashville at 
Vanderbilt University

Nashville, TN

2009 ANNUAL 
CONFERENCE
October 4-7, 2009

Westin Seattle

Seattle, WA

2010 ANNUAL 
CONFERENCE
October 17-20, 2010

Hyatt Regency

Minneapolis, MN


